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AMA Inbound Travel Ltd operates through its parent company Alberta Motor Association Travel
Agency Ltd. (AMA Travel). AMA Travel has been a travel agency since 1974 and operates
many travel tours through its affiliate, American Tours International (ATI).

ATI serves one-million visitors annually from more than 70 countries around the globe. Based in
Los Angeles, ATI has offices in Miami, Orlando, New York, San Francisco, Washington DC,
Honolulu, and Beijing.

In 2003, ATI formed an alliance with a number of AAA and CAA clubs.

ATI offers “One Stop Shopping” with an extensive range of product including transportation,
hotel stays, condos, motorcoach tours, self-drive packages, city packages, National Park
accommodations, special groups and incentives. ATI offers the most extensive range of
motorcoach tours in North America with departures available in Spanish, German, Dutch,
French, Italian, Japanese, Chinese and English. ATI programs feature destinations throughout
the United States, Canada, Mexico and China showcasing the beauty and diversity of each
region. ATI operates tours of the U.S., Canada and a combination of the U.S. and Canada.

ATI offers a wide range of technology options and flexible product tailored to meet the unique
needs of visitors from around the world. ATI’s attention to client needs, market trends, and
advanced technology combine to provide the best service in the industry and position ATl as a
leader in travel.



ATl is a financially sound, entrepreneurial company well known for its creativity, customer
service, buying power, technology, entrepreneurial spirit and ethical business practices



